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[bookmark: _GoBack]When writing any academic material or an article one has to consider the addressees whereby in this case is the audience. The writer needs to make a wise decision while preparing to present to the group for them to accept and appreciate your piece of work. For the people to conclude that your work is interesting it must have met their purpose (Hyland, 2018). It brings out the message that the presenter wanted to pass across to the audience. Although the readers may not meet with the writer through the piece of his or her work their expectations are satisfied in the article.
The content now is the main substance in the article which follows after you have selected your audience and the purpose of writing the document (Brookhart, 2017). In this case, the study needs to be taken so as to get more information of what you are supposed to write about using the available facts from the research and it has to be interesting to the audience so that it can attract more people. For the audience to be more engaged the writer has to select the best tone which will be more interesting to the people and easy to understand. Through the tone, the speaker expresses the attitude to the people listening to the presentation and by doing so one can be able to tell the mood. If it is fun the speaker will say it excitedly and if it is something serious he or she will say it with a low tone. 
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